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Where is the geopolitical 
economy of sport?



The way in which state and non-state entities 
engage in or with sport for geographic, 
political, and economic reasons in order to 
acquire and exert power, enabling them to 
secure strategic advantages through the 
control of resources within and via networks 
of which sport is part 

What is the geopolitical 
economy of sport?



How did we 
get here?



Giga changes



A pivot



Multipolarism



National competitive 
advantage



Statism





Geography…





Politics…





Economics…





Implications for sport

• Leading & managing within sensitivity
• Delivering results in complex environments

• Macro-level awareness
• Micro-level consequences
• Intercultural understanding
• Forecasting & scenario planning
• Risk & advisory management
• Public policy & advocacy 
• Stakeholder engagement



What about us?

• Who we are & what we stand for
• Importance of geopolitical economy
• Role of national governments & EU
• Assets and competences
• Look to the future, don’t just dwell              

on the past
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